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Ways we advertised Outreach Series 1

• February Currents

• Flyers (English, Mandarin, & Spanish)
Social media and posted at locations throughout the City

• FAQ (English, Mandarin, & Spanish)
Social media, City Hall, webpage

• Yard Signs (English, Mandarin, & Spanish)
Posted at 100 signs throughout the City

• Project Alerts and City’s Sharepoint

• Social Media 

• City Website’s News and Calendar



Ways we heard from people

• Online survey (English, Spanish, Mandarin)
500 responses in English

No responses in Spanish or Mandarin

• 2 online open houses (16 participants)
Participation was low, but high-quality input received

• Targeted small group meetings (114 participants)
Neighborhood Associations (4) – HNA, ELNA, RNA, & PNA

CON Board

Chamber of Commerce

North King County Mobility Coalition

PRCS/Tree Board



Where Survey Respondents Live 



Online Survey
Priorities included:

• Safety

• Proximity

• Connectivity

• Travel Time

• Equity

“Other” included practicality, convenience, maintenance of facilities, separated facilities for modes, access for disabled, 
environmental impact/carbon emissions, congestion, easier access to transit and major destinations served, sidewalks,
user cost benefit (including free Park & Ride use).  
Safety comments ranged from the criminal or homeless element to speeding vehicles/traffic enforcement. 







Key Discussion Topics

• Neighborhood Paths

• Transit
Future Transit Service

1st/Last Mile Connections

• Sidewalks and Bike Facilities

• Safety
Speeding, sight lines, lack of lighting, lack of crosswalks and sidewalks

• City projects 
145th St Corridor, 145th/I1-5 Roundabouts, Trail Along the Rail,and

Sidewalk Implementation

• On-street Parking
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